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How you can Benefit

Loyal Engaged Audience

We have spent the last 8 years building a 1 million+ strong social media following
and a large loyal blog readership that we will promote your brand or destination to.

Professionalism & Experience

With over 50 destination and brand campaigns to our credit we can guarantee the
utmost in professionalism, enthusiasm and honesty when it comes to promoting you

to our readership.

Diverse Skill Set
We are writers and photographers with a 15 year background in the
film industry. This has allowed us to offer a skill set that encompasses narrative,
photography and videography that is incorporated into all of our campaigns.

Evergreen Content

By producing high quality informative evergreen content that lives on
we are able to create articles that will be found in search engines for

years to come.

“We have seen an immediate impact on new. direct passenger bookings by consumers referencing the exclusive

promo code we established with ThePlanetD. They. have created great content to help educate consumers about
Antanctica.as a.destination'which has helped highlight:ounbrand to a new.consumenbase ofiactive travellens:

Greg Hayes
eCommerce Manager
Quark Expeditions


http://theplanetd.com/best-travel-blog-two-travel-journalism-awards-at-satw/
http://theplanetd.com
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Qur Fans

Monthly Unique Visits* 150,000 RRERE S . 4ge: 2544

Qenderf Female
Monthly Page Views*: 232,000 4 | | |

Facebook Fans: 143,000

Twitter Followers: 102,000

Instagram Followers: 25,000

; _ UNITED STATES
Google + Followers: 900,000 : p 520/

Youtube Views: 650,000 : CANADA
= | 15%

Pinterest Followers: 25,000

*Source: Google Analytics A :»5{».:’-',_'*Scti;_uj:fcé::ﬁGc_i)f__'o-g'l‘eAﬂhalytics_ '




Most Recent Case Study

Ontorio Tourism

January—August 2014

A Multi-Media campaign that consisted of 2 distinct
sections: Winter and Summer. Winter included 4
Adventures & Summer 7 Adventures.

The Results:

» Total Pageviews: 133,000*
o Total Tweets: 351

« 40 million Twitter Impressions

« Total Facebook Reach: 1,600,000
« Total Facebook Likes: 64,000
 Youtube Views: 65,000

o Instagram Likes: 58, 244

o Instagram Comments: 2594

*As of Dec 31, 2014

*More Case Studies available upon request.
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Awards & Recognition Media Features

The Planet D has been featured in
numerous media outlets on
National Television, Radio, Print and
Online including The Today Show,
Mashable, BBC and Yahoo Travel.

Travel: Society of American Travel
Writers

« Winner: 2013 Best Wildlife
Photography: Society of American
Travel Writers

« 2014 Best Travel Instagram Account:
Yahoo Travel

« 2013 Top Travel Blog: The Huffington
Post

Fintelligent travel
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~ Jestimonials

“l approached The Planet D to act as Royal Robbins ambassadors because | was intrigued by the vigor they have for traveling,

and for life in general. | thought they’d bring some much needed exposure to the travel benefits of our clothing line. What |
gllmpsed then, and what | understand and appreciate so much more now, is that the positive, worldly sense |'had of them was
due'notonly toitheininherentlust fontravel, but also'because they ane skilled .content creators: The photosithey providead, the
’)hq nostsithey wrnote fonus, and: tha social madia ﬁmmm/ ‘h’w/ meaeu‘od were: alll top notch: Dave and 7’*’7 are.able to Jﬂf‘mor’
thelgoodsiwithiminimal direction s andifonthat I”m so)solgnatefullirecommendithemiVenshighlyiandlookifonwanditola;
contintedinelaicnshiphvithithemiinitheuine

Joe Franklin
Marketing Director
Royal Robbins Clothing

“Working with bloggers to test-drive our Cards and share their experiences with their readers helps us raise brand awareness

among our. target customers and encounage Card acquisition. American Express partnered with ThePlanetD to test-drive the
Gold/Rewands Cand and\we have seen a directlink fuom theinposts tolnew.Cand .applications:%

| Account Executive
High Road Communications
American Express Canada Account

“Thank you for taking the time to provide us with such a thorough description! You have sold us on. the trip, and we are

hookingitoday)hNowiwe just-have tolwaituntilSeptembentaolgols

ThePlanetd Reader
on booking an Intrepid Galapagos Tour

“Working with The Planet D has allowed Intrepid to increase our brand visibility in that we are able to reach a highly-qualified
and targeted audience that may never have heard of Intrepid before. What's more, with the power of social media, many.
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DG gers snake eacn ot r:,/. SLO. ‘,‘ anasexp -'iﬂfv'ﬁ es whi rexpanas tne redcn tensfoia s diioV ,'I/,g JIERA S ,0,0 EXp0osSure tO g mucrl
widen 7uch~*u~ than alcompany.can, realistically g Tm anywherelelsest
Katy Rockett

Marketing & PR Specialist
Intrepid Travel Canada




Public Speaking
Recent Speaking Engagements

e 2015T t td Show: The Best of
015 orc.>n 2 Ou. O « TBEX Toronto 2013: Keynote Speakers ge
Summer in Ontario

: i .

T PO A o B b oy oted s 2013 Travel Information Services
; = Conference: Keynote Speakers

o Ontario Motorcoach Association:

e 2012 Adventure Travel World Summit:
IRl The State of Travel bloggin
. TBEX Cancun 2014: From Pitch to Profit > ggihg

. 2014 Toronto OutaEali: o emmar .« ¢ « 2012 (;ultural an.d Herltz.:\ge Institute: The
: : . Evolution of Social Media
Winter in Ontario

Dave and Deb have spoken around the world as Keynote Speakers about how travel has
changed their lives. They have also used their expertise in Social Media as well as
Blogging to educate Industry and Bloggers. As leaders in their field they are highly
sought after to speak around the globe.

Please check out our "/ /c Spcaiing Fage for more information.

Q‘f “theplanetD
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http://theplanetd.com/public-speaking/
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It ybu.woul‘él like to talk about any“of -

ewmesty

the above mentioned ideas we are -~
| iallab{e via SKYPE at “theplanetd”

or drop us an email and we can set ’%3
up a time.

"‘

Website: h‘
Facebook:
ThePIanetIS

tp://theplanetd.

Instagram: http://instagram.com/

theplanetd


mailto:theplanetd@gmail.com?subject=Media%20Kit
http://theplanetd.com
https://www.facebook.com/ThePlanetD
http://twitter.com/theplanetd
http://instagram.com/theplanetd

